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COMMUNICATIVE CITY AWARD APPLICATION

Name of City, County, State/Province, Country _________________________________________________________________
Contact Information

Communicative City Award contact (primary contact person for contact through out the competition:

Name: 
                                                 Title:
Organization/Government: 


Address: 
                                            City, State, Zip
Phone (business/day): 
                                               Mobile Phone
Fax (business/day): 


Phone (home/evening): 


E-mail Address: 


COMMUNICATIVE CITY AWARDS CRITERIA
The purpose of the Communicative City Award is to recognize places whose policies facilitate interaction among its citizens through public policies and private initiatives that enhance the quality of life on various dimensions.  In an ideal “communicative city,” the infrastructure maximizes interaction and engagement and the climate for communication is characterized by civility, diversity and freedom, with a minimum of official constraints and unwarranted surveillance.  Following are five areas in which candidates should provide evidence making their case as noteworthy “Communicative Cities,” followed by matching sections.
1) Places of Interaction: sites and opportunities for social interaction, places to watch others, to be alone, which are walkable, places to communicate culture and heritage, spaces to play, places with numerous nodes of activity, accessible public spaces, places that welcome outsiders and visitors.

2) Urban communication infrastructure: physical and non-physical in character with economic, public policy and legal dimensions serving as critical parts. The infrastructure includes access to local media, access to communication technologies across the city, affordable network connection availability, policies protecting press freedom and free speech, multiple public spaces that are pedestrian friendly, sites for public art and culture, and opportunities for public interaction through organizations, events and festivals. 

3) Civics Engagement and Civil Society:  relationship of citizens to government and power, including participation in planning and policymaking, opportunities for collaboration and public participation that includes involvement of diverse segments and (ethnic, racial, socio-economic, age, etc.) perspectives, support for both public celebrations and protests.  Also included are commemorations of city history, transparency in government, and online access to public services.

4) Demonstration of  creative use of resources to enhance communication opportunities.

5) Evidence of specific achievements, initiatives and projects that demonstrate recognition of the significance of human interaction, public communication and information, mass media and communication technologies.

PART I: YOUR CITY’S STORY IN A NUTSHELL
Addressing the awards criteria describe how your city addresses its communication environment, difficulties, challenges and plans.  What is your city’s vision for communication opportunties, policies and practices?  What government agencies are engaged? What public/private intiatives or non-profit organizations are involved? Does future city planning address communication? What future plans does the city have for its communicative development? Include examples of how your city has demonstrated its efforts to address the communication needs of its citizens (1,500 word maximum).  
PART  II: ADDRESSING SPECIFIC CRITERIA 
A. DESCRIBE YOUR CITY’S SITES OF INTERACTION

Describe the specific reasons the city should be recognized as a "communicative city," including appropriate sites of interaction and how they came to be ( e.g. parks, public spaces, eating/dinking establsihments, community centers etc.). Does the city have policies and practices for interaction between administrators and citizens? Does the city provide the environment that invites its citizens to social interaction? What are your community’s two most pressing challenges or weaknesses with regard to communication? (1,000 words maximum) 

B. DESCRIBE YOUR CITY’S URBAN COMMUNICATION INFRASTRUCTURE

What are the primary physical and non-physical amenities and policies which provide the public communication opportunities? (1,000 words maximum)
C. ENHANCING CIVIC ENGAGEMENT/CIVIL SOCIETY

Describe projects/initiatives that have significantly improved the public’s access to information, that have afforded public involvement in planning and policy making and have supported public involvement in celebrations and tolerance of protests (1,000 words maximum).
D. CREATIVE USE OF RESOURCES TO ENHANCE COMMUNICATION OPPORTUNITIES
Describe how the employment of resources (public or private) has enhanced opportunities for communication within the community, including support for media, use of communication technologies such as Wi-Fi and websites, and support for public forums and centers of interaction (1,000 words maximum).  

E. SPECIFIC ACHIEVEMENTS, INITIATIVES AND PROJECTS
Describe projects/initiatives that have significantly improved the public’s access to information and enhanced civic participation within the past five years, as well as any initiatives planned in the future (1,000 words maximum)

Urban Communication Foundation, 6 Fourth Road, Great Neck, New York, 11021, USA

The Urban Communication Foundation (UCF) is a not-for-profit organization, registered in the USA as a (501 (c) 3) organization that promotes and supports research in urban communication, sponsors special seminars and special events, encourages young scholars, and rewards outstanding scholarship.
The Communicative Cities award has no connection with any city or organization other than the UCF and is run on strictly non-commercial lines. Application fees are associated with administrative costs.

Finalists agree to coordinate an on-site visit and meeting between award judges and appropriate members of city agencies and/or project coordinators. if requested.

If we are designated a Communicative City, we agree to follow the UCF’s rules regarding use of the Award logo.
Name: 
    _______________________________________________________________ 
Title:         _______________________________________________________________
Signature: _______________________________________________________________ 

Date:        __________________________________
Tel: 516.466.0136


Fax:516.466.1782


Mobile:516.567.9220





6 Fourth Road, Great Neck, NY 11021-1506


e-mail: � HYPERLINK "mailto:info@urbancomm.org" �info@urbancomm.org�


www.urbancomm.org








